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PRANAV KUMAR
has successfully completed the online Specialization

Market Research
In this Specialization, learners gained the skills to conduct market
research within their organization. The Specialization covered the
necessary skills of initiating and responding to a research project
request, of identifying a target audience, and conducting basic
research through multiple research modes. Learners also analyze the
research data, manage suppliers performing specialized research, and
deliver recommendations and insights of the findings to key
stakeholders. This Specialization builds on the skills from conception of
a market research project through data collection and analysis to
presentation to demonstrate learned skills.

This certificate attests to the learner’s completion of an online program delivered via Coursera. It does not constitute formal
enrollment at any university or entity and does not itself grant academic credit, grades, or a degree. Institutions or
organizations may, at their discretion, recognize this learning toward their own programs or credentials.

Verify this certificate at: 
https://coursera.org/verify/specializat
ion/FB4YQ52X39CE
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